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section: "Heroes at Home" 


Deadline: June 3 
Published: June 18 


To reserve ad space, 
call 612-436-4660 
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info € lavendermagazine.com 


Available in print, online, 
iPad and smartphone 
editions, and distributed 
at more than 430 sites, 
including around all 
major Pride events. 


Wedding Planning 
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perfect day in one place. 


Filled with love, hope and excitement, this day is yours and you deserve an experience that reflects your love with memories that last a lifetime. 


Breathtaking ceremony and reception site surrounded by views of the city. We are dedicated to creating an occasion that honors the love you share. 
Complimentary up-lighting package when you mention LAVENDER. 
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OUR LAVENDER 


FROM THE EDITOR | BY CHRIS TARBOX 


Yearning For That Summer Breeze 


Photo courtesy of BigStock/grooveriderz 


I don’t think it’s a real newsflash to tell you 
that this summer is gonna be... well, a little 
different this year. With all of the temporary 
closures of public beaches, movie theaters, 
sports arenas, and more, it’s going to be tough 
to adapt to summer in Minnesota during in this 
time of coronavirus. 

Obviously, everything is in flux based on 
guidelines and rules issued by public health of- 
ficials and our state government, and it’s huge- 
ly important that we continue to follow these 
guidelines to curb the spread of this virus. It is 
and will continue to be a difficult journey for all 
of us, but we adapt. We’re tough! 

Personally, after pretty much blazing 
through the entirety of Disney+ and HBO Now 
during my time indoors, I'm excited to get out- 
doors and explore the parts of the Twin Cities 
(carefully and socially distanced, of course) 
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that will still be open for business. 

So while we won't have our usual Summer 
in the Cities guide this year, our 2020 Sum- 
mer in the Cities issue still has the skinny 
on some of the great things we can still do 
around our fair metro area, either out and 
about or virtually. 

We chat with the Convention and Visitor 
Bureaus of St. Paul, Minneapolis and Bloom- 
ington to learn about what we can enjoy in 
these cities during this tumultuous time; we 
profile the virtual Lilac Lovefest of Duluth 
and Twin Ports; we discuss the great Creative 
CityMaking initiative for the 2020 Census; and 
Bradley Traynor's Eat The Menu returns with 
a look at the sweet treats of La La Homemade 
Ice Cream. 

On top of that, our friend Mike Marcotte de- 
buts his new Serve Our Society column, which 


shines a spotlight on local nonprofits benefit- 
ing the GLBT community. Plus, we learn about 
Art-A-Whirl's Online Experience for their 25th 
anniversary! 

Folks, I think we can all agree that this vi- 
rus, well, sucks. This is an unprecedented time 
in our history, and a lot of people are hurting 
emotionally, physically or financially as a direct 
result of it. As I write this column, it’s unknown 
what our summer will look like in terms of what 
will or won't open up, but it's still so incredibly 
crucial that we continue to abide by the exper- 
tise of our public health officials to keep our- 
selves and others safe and healthy. So as we 
cautiously emerge from our Hobbit holes to 
enjoy whatever slice of summer we can, please 
be sure to stay smart, and stay safe. li 


OUR LAVENDER 


A WORD IN EDGEWISE | BY E.B. BOATNER 


No Place Like Home 


The recent news photo of a woman with a 
“My Body, My Choice" sign is not pro-Roe v. 
Wade, but is flouting the order to “shelter-at- 
home,” currently issued in 44 states , DC and 
Puerto Rico, in an attempt to halt the novel 
coronavirus. However, protesters, among them 
“My Choice,” are supposedly claiming the right 
to become ill with COVID-19, from which the 
American death total now stands at 83,720 as 
of this writing. 

Enforced isolation has been damned by 
protesters as “slavery,” “Communism,” “con- 
centration camps,” among other epithets, and 
the disease itself dismissed as lies and a hoax, 
something not to be “believed.” But SARS- 
CoV-2 is not a matter of belief, nor a partisan 
issue to be argued. SARS-CoV-2 is not alive, 
cannot reproduce like a bacterium; it needs ac- 
cess to human cells. It is a single long string 
of RNA surrounded by a shell of lipid, which, 
if breached—say, by vigorous hand-washing— 
will disintegrate. 


LAVENDER’s JAN 
PRIDE LC 


But should the virus, by droplets sneezed 
or coughed, reach a cell in a recipient’s nasal 
tissue, it will use that cell to clone itself to infect 
that individual. SARS-CoV-2 prefers cells coat- 
ed with the ACE2 protein. Finding such a cell, 
the virus spike (the “corona’) attaches to that 
cell, merges with it and reconfigures, forming a 
channel, through which the virus’s genetic ma- 
terial snakes, entering the cell, and directing it 
to make copies of itself. If an infected person is 
isolated, the virus has nowhere to go, can infect 
no one else, but out among others, the virus 
can spread. 

While understanding that millions of people 
are now out of work, fearing for the future, 
opening the country too soon can have disas- 
trous effects. New information continues to 
surface. In January, in Guangzhou, China, nine 
people from three families sitting near one an- 
other in a windowless restaurant were infected 
by COVID-19. It is suspected that the building’s 
air-conditioning system dispersed viral drop- 


lets further than expected. 

Recent post-mortem examinations here 
determined that the February 6 death of a 
57-year-old San Francisco woman was due to 
the coronavirus. This pushed back the time- 
line from the earlier February 26 date when it 
was believed the virus first transmitted locally. 
Members of international ski teams on an an- 
nual gathering in Colorado were infected; a 
group elderly poker players who had met in 
casinos and had held weekly home games for 
years were infected and there were deaths in 
both groups. Coronavirus and its lethality is 
not a hoax or a lie. It has affected every coun- 
try, worldwide, and the deaths are real and con- 
tinue to happen. 

An Easter note from a friend in Suva, Fiji, 
reported they are on lockdown, and cannot, 
even in their island paradise, go to the beach. 
When all is still, he notes, they can hear the 
surf breaking on the outer reef. 

Stay home. Stay alive. Ё 
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Home is where the heart is, and this 
year, it’s also where PRIDE resides. 


Host one of 100 Pride parties that meet the CDC and State guidelines. 


To purchase your starter kit, visit LavenderMagazine.com/prideathome 
LOWRY 
LIQUORS 


Purchased starter kits can be picked up at 
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Starter Kits include: Party decorations < Liquor, Beer and Hard Seltzer - Lots of swag 
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ARTS & CULTURE | COMING ATTRACTIONS | BY BRETT BURGER 


x 


QUIBI SHOWS, PART 2 


Last issue, I wrote about the new mobile 
streaming platform Quibi and the various 
comedy shows that it features. Quibi also 
features some more informational and serious 
content for viewers. There is a “Daily Essential 
Shows” section, which includes news from all 
genres, and Adrenaline Rush, which shows off 
drama, action adventure and even horror. 


THE REPORT BY NBC NEWS 


News 
Two Episodes A Day; Two Every Weekend 


It’s becoming increasingly more difficult to 
watch the news for many people during this 
pandemic. Even sitting down for a half-hour 


broadcast can be stressful, which is why I have 
really been enjoying The Report by NBC News. 
Like all shows on Quibi, it’s broken down to 
be about 6-10 minutes of the most important 
headlines from around the world. The show 
features more national news stories. 

The show has two episodes every weekday: 
Morning Report and Evening Report. Weekends 
feature one episode on Saturday and one on 
Sunday called Weekend Report. 


CLOSE UP BY E! NEWS 


News, Entertainment 
Every Weekday 


When it comes to the news, I like two 


main forms: Politics and Entertainment. I 
wouldn’t be an entertainment writer if I didn’t 
talk about Quibi’s Close Up by E! News. Close 
Up is your daily bite of pop culture from Lady 
Gaga’s leaked track list (Thanks, Target!) for 
her upcoming album Chromatica, to the news 
that Dua Lipa is filming a new music video from 
quarantine. 

Ive been enjoying these news shows in 
the morning while making coffee, brushing 
my teeth or even just taking the dog out. They 
really did nail the marketing when it comes 
to watching these episodes in between daily 
tasks. 
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LAVENDER LINK 


SIGN UP FOR LAVENDER'S 
WEEKLY NEWSLETTER! 


SIMPLY VISIT THIS LINK 
LAVENDERMAGAZINE.COM/LAVENDERLINK 


ENTER YOUR EMAIL 
ADDRESS ALONG WITH 
YOUR NAME. 


CONFIRM YOUR SUBSCRIPTION. 
CHECK YOUR EMAIL FOR A 
® CONFIRMATION EMAIL AND LINK. —, 


LAVENDER LINK IS A WEEKLY NEWSLETTER 
WITH LINKS TO EXCLUSIVE STORIES ON 
LAVENDERMAGAZINE.COM, CONTESTS, 
LAVENDER EVENTS, AND MUCH MORE! 
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CREATE YOUR 
UNIQUE 
WEDDING 
RING STYLE 


»T Ж 
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Hundreds of unique designs customized to tell your story 


Handcrafted in Minnesota with unique materials, 
including authentic meteorite. Schedule a free 
online video consultation today to start 
designing your dream rings! 

651.321.9267 
www.jewelrybyjohan.com 
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COMING ATTRACTIONS BY BRETT BURGER 
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Photo courtesy of BigStock/fizkes 


50 STATES OF FRIGHT 
Horror Anthology Thriller 


New Episodes Every Weekday 

Every state has a story that involves a little 
bit of excitement. Think American Horror Story 
with less gore —and sadly no Jessica Lange or 
Sarah Paulson—and that's what we get with 50 
States of Fright. Emmy-Award winning actress 
Rachel Brosnahan (The Amazing Mrs. Maisel) 
is the leading star in the Michigan story. 

So far episodes have aired for Kansas, 
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Michigan, Oregon, Florida and, you guessed it, 
Minnesota! We made the cut already within the 
first nine episodes. 


SURVIVE 


Tense, Drama 
All Episodes Streaming Now 


The Queen of the North, Sophie Turner, 
has finally ended her time on Game of Thrones 
but did not fall short in being cast in another 
thrilling drama. Survive is about a young 
woman named Jane who wants to end it all, 


until a plane crash almost ends it for her. Jane 
must now survive with the only other person 
who survived the crash, a man named Paul. 

Survive shows that Quibi came to play upon 
its launch. The production value is pretty great 
and the story’s pacing is done well. 


THE STRANGER 


Thriller, Intense 
New Episodes Every Weekday 


This thirteen-part series starts with an 
incident where a ride-share passenger meets 


another. We’ve all been there, the awkward car 
ride you took because maybe you wanted to 
save a few bucks; however, think again. Clare 
and Carl E. meet and begin an epic game of 
cat and mouse as he begins stalking her. Each 
episode is named after the time it takes place, 
meaning the series covers 13 hours of one 
night. 

The show reminds me a bit of the 2005 film 
Red Eye, where you just never know who you're 
sitting next to, until it's possibly too late. E 
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Summer Is coming, call now! 


We are open and utilizing a no contact protocol 


Save |. Payments 


as low as 
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on a furnace апа A/C combo" 


A/C Tune-Up” 
612-503-8090 


standardheating.com 


*On approved credit. Restrictions may apply. Includes all discounts and rebates. Not valid with other offers. Installation by 5/31/20. 
**Good for one use. Restrictions may apply. Not valid with any other offer. Tune-up must be performed by 5/31/20. 


Discounted from our regular tune-up price of $148 


à 
THE PILLARS 
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ARTS & CULTURE BY CHRIS TARBOX 


Every May, Northeast Minneapolis lights up with the best and 
brightest artists from all across the Twin Cities with Art-A-Whirl, the 
largest open studio tour in the United States. Hundreds of artists show 
off their amazing work to visitors, proving time and time again that 
Minneapolis’ arts community is the absolute cream of the crop. 

The 2020 installment of Art-A-Whirl was to be a momentous one, 
as this would have been the art crawl’s 25th year. Unfortunately, CO- 
VID-19 forced the Northeast Minneapolis Arts Association (NEMAA) 
to nix this year’s Art-A-Whirl crawl as we normally know it. However, 
that doesn’t mean that Art-A-Whirl still can’t happen in another form; 
in this instance, the Art-A-Whirl Online Experience. 

“The Art-A-Whirl Online Experience is a website where we have 
gathered all the participants of Art-A-Whirl,” said NEMAA executive 
director Anna Becker. “Art-A-Whirl Online has three essential parts: 
Map, Shop, and Experience. The Map section has a virtual map as well 
as a listing of all participant sites by type (for example: studio build- 
ings, food and beverage, businesses, etc.). The Shop section has all 
artist and gallery profiles, sortable by medium. Profiles include artist 
contact info, image gallery, and online shop if the artist is selling work 
online.” 

The Online Experience section boasts over a hundred videos of re- 
corded studio tours, art demos, and musical performances, with sites, 
profiles, and videos all being cross-linked. The site launched on May 
15, and it will be live all year, with NEMAA showcasing artists, sites, 
and experience on their social media pages throughout the summer. 

“We have over 800 artists and galleries participating in Art-A-Whirl 
Online, as well as dozens of Northeast restaurants, breweries, non- 
profits, and local businesses,” said Becker. “Currently there is not a 
webcam/livestreaming element—there is the video library of the 
Experience section—though there may be at some point later in the 
summer.” 

Becker said that the site will allow for online ordering and infor- 
mation on curbside pick-up and delivery, with artists linking to their 
existing shops or shops created specifically for the Art-A-Whirl online 
platform. A number of Northeast Minneapolis restaurants and brewer- 
ies will be participating in the Online Experience. 

“There is both curbside pick-up and shipping options,” said Becker. 
“There are also links in restaurant and brewery partner profiles to or- 
der pickup/takeout/curbside food and beverages.” 

NEMAA has invited to their Online Experience local bands that 
were slated to play at member venues such as Indeed Brewing and the 
331 Club prior to businesses shutting down temporarily to comply with 
state mandates during the pandemic. Bands can submit video perfor- 
mances that will be accepted to the video library throughout the year. 

Although Art-A-Whirl’s quarter-century celebration won’t be what 
we all expected it to be, luckily the implementation of the Online Ex- 
perience will allow us to connect with our artistic community and con- 
tinue to support them and local businesses. Aside from buying art, 
Becker says that those interested in helping the nonprofit NEMAA 
can make a tax-deductible donation at www.givemn.org/organization/ 
Nemaa. 

Becker also encouraged buying an official 2020 Art-A-Whirl t-shirt, 
or ordering a printed directory, available on the main page of Art-A- 
Whirl’s website. Members of the community can also join NEMAA as 
a Community Friend for just $60 a year at nemaa.org/membership/ 
community-friend-membership. 

For more information on the 2020 Art-A-Whirl Online Experience, 
visit nemaa.org/art-a-whirl. E 


Prevent the Spread 
of COVID-19 


Take the same precautions 
you would to avoid colds and flu. 


Wash your 
hands. 


Stay home 
when sick. 


Cover your 
cough. 


For more information, visit health.mn.gov 
HOTLINE: 651-201-3920 or 1-800-657-3903 
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BY CARLA WALDEMAR 


Kansas Citians don’t need fancy food writ- 
ers to tell them what to eat: Barbecue leads 
the basic food groups in this smokin’ city, bal- 
anced by coleslaw, fries, cheap white bread and 
sauce. Stray beyond that to, say, Caesar salad, 
and folks will turn frostily polite, making allow- 
ances for a northerner but never quite forgiv- 
ing the social breach. 

Barbecue isn’t for prissy folks—don’t ex- 
pect a fingerbowl on the table—nor for lazy 
louts who simply throw a porterhouse on the 
grill: oh, no. Barbecue means long hours of 
hickory smoking and a sizable investment 
in sweat equity in the mission of turning the 
toughest, meanest, butt-ugliest cut of meat— 
the butt—into morsels of pork perfection that 
could cause a Michelin rater to turn in his stars 
and concentrate on what real eating’s all about. 

Kansas City is the art form’s epicenter. 
The city boasts well over a hundred barbecue 
joints—more per capita than anywhere else 
on the planet. The first commercial shack was 
launched by Henry Perry back in 1907...and 
the rest is culinary history. 

Each shack has its disciples, and when it 
comes to barbecue, Kansas Citians are loyal to 
a fault. Bar fights break out as to who has the 
best brisket, ribs, burnt ends, hot sauce, you 
name it. 

KC-born food writer Calvin Trillin brings 
a journalist’s insistence on accuracy to his re- 
portage. It’s not true, he admits, that Kansas 
City has the best restaurants in the land—only 
four out of the top five, and they all serve you- 
know-what. Here’s a guide to some of my own 
particular favorites. 

Arthur Bryant’s is the granddaddy of 
them all. Arthur learned the craft from Henry 
Perry (as did George Gates—see below), and 
the pit he launched sets the standard by which 
all others are judged. It’s the antithesis of fancy. 
“That’s not barbecue when you get them plush 
seats and dark interiors. That wouldn’t be no 
grease house that way,” Arthur early on pro- 
claimed. Instead, it’s a great social leveler— 
overalls bumping elbows with business suits. 
Harry Truman ate here; so did Jack Nicholson 
and Robert Redford, Bill Clinton and Jimmy 
Carter; they even named a sauce for him. 

By 11 a.m., its linoleum-topped tables are 
filled, and there’s a line from the order coun- 
ter out the door and down the block. There’s 
no menu, just a sign on the wall, right beside 
the pit—hotter and darker than anything Dante 
ever dreamed of. Here the ribs smoke for hours 
until they’re tender. So does the brisket, which 
sells even better. It’s sliced as thin as tissue 
paper, then piled onto slices of Wonder Bread. 
Add an order of fries if you haven’t had much 


to eat since Thanksgiving, and you're in busi- 
ness, provided you can lift the tray. Napkins are 
too flimsy for this serious grease. Instead, rolls 
of paper towels anchor the tables. None of this 
"Have a nice day" from the unsmiling counter 
staff. Simply have a great feast. 

Kansas Citians hails Ollie Gates as "king of 
barbecue in a city where barbecue is king." At 
age 14, Ollie stepped into business with his fa- 
ther, George. Today, Ollie's kids and grandkids 
also have enlisted and the number of venues 
has multiplied, all bearing the iconic logo of a 
top-hatted, high-struttin' dude. 

They're run with the precision of a drill 
team, trained to shriek “Can I help you?" 
within, oh, three seconds of your arrival in 
this cheery family setting. The trademark of a 
Gates experience is the enviable ribs, smoked 
over hardwood until they surrender and hang 
limply from a cooking fork—a sign they're mel- 
low. Oprah and Low Rawls are fans. President 
Clinton once diverted a motorcade so he could 
partake. 

Lil' Jakes was run by Danny Edwards, son 
of Q-king Jake Edwards, who taught him all 
he knew. A pink concrete porker stood guard 
in the parking lot, which was far bigger 
than the joint itself—a diner of two counter 
tables. (Thus the slogan “Eat it and Beat it.") 
Gentrification of the neighborhood spurred 
Danny to relocate onto Southwest Boulevard, 
this time under his own name, Danny Ed- 
wards Boulevard Barbecue, serving, he 
proclaims, *smoky goodness with a heaping 
side of tasty." And yes, the concrete pig is 
still onsite. 

'The meat is cooked overnight in a hickory- 
fed smoker. And it's good. Make that, worth 
the drive. From Alaska. Choose spareribs— 
long end, short end or full slab. But what's re- 
ally put Jake on the map are the burnt ends— 
the crispy, brown edges of brisket. Each roast 
has just a small portion of these overdone tips, 
but Danny refuses to stoop to mixing in snips 
of the pricier brisket, as some ribsters do, so 
when he's out, he's out. 

Oklahoma Joe's is positioned in a strip 
mall between a gas station and a liquor store 
(some call it one-stop shopping), just across 
State Line Boulevard in Kansas City, Kansas. A 
near-blinding lineup of gold trophies indicates 
that owner Jeff Stehney knows a thing or two 
about his craft. When he decided to turn his 
contest-winning passion into a full-time pursuit, 
he made himself a promise that his standard 
wouldn't slip. If the meat's too dry to serve, he 
doesn't serve it. 

The Carolina sandwich, packed ceiling- 
high with thin-sliced pork topped with spicy, 


Continued on page 18 
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Photo courtesy of BigStock/alexraths 


vinegar-laced coleslaw and a kosher pickle—a 
break in barbecue tradition—and then slapped 
on a paper-covered tray, gets top vote—except 
for whatever day burnt ends are spotlighted at 
Joe’s. 

Oh, you’re all gussied up and insisting on 
actual napkins? Then head for classic standby 
Jack Stack, turning out hickory-smoked ribs 
and brisket in a gentrified setting. No surpris- 
es, but ribs tender as a Valentine delivered by 
actual trained waitresses. 

Today’s Young Turks of the pit are chal- 
lenging the Old Guard with contempo tweaks 
on the process, and product. Step into Q39, 
a modern, amply-sized setting where office 
workers escape their cubicles en masse at 
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noon to chaw upon platters usually reserved 
for Christmas turkeys. It's newly launched 
by another competition winner (as a wall of 
medals testifies) as a 'cue-lover's playground 
in which to sample oak-fired everything: ribs, 
pulled pork, brisket, those coveted burnt 
ends, and—new!—chipotle sausage, served 
with modern sides like apple-infused coleslaw 
and white bean cassoulet. 

'The folks behind Char Bar believe in diver- 
sity. Thus you'll discover smoked jackfruit on 
its trendy menu, prompting more than grateful 
vegetarians to salivate. Add in updated sides 
like carrot-raisin or kale-pecorino slaw and 
you're good to go. 

EJ's has debuted in a sort-of renovated 


stretch down by the river, launched by a classi- 
cally-trained chef who abandoned his toque to 
return to his roots with 'cue aplenty, plus cat- 
fish and that Southern standby, meat & three. 
Best seller: his primo brisket and burnt ends, 
sided by modern threes that include Parmesan- 
squash casserole with biscuit crumbles, fried 
green tomatoes, and (save room for dessert!) 
bread pudding with warm Bourbon sauce. 
Barbecue is meant for lunch, according to 
local practice. Except at K.C. Masterpiece, 
king of Q at Country Club Plaza. This is no 
joint: It's a full-blown restaurant with a host 
to lead you to your table and mints on the 
way out. And if you've had your fill of bris- 
ket, here they'll serve you a hickory-smoked 
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chicken (and even a Caesar salad). In an- 
other break with tradition, the famous Mas- 
terpiece sauces that founder Rich Davis now 
markets across the nation come slathered on 
top of the meat. 

The Kansas City Barbecue Society 
serves as the founding fathers-cum-Scripture- 
writers of this old-time religion. Their annual 
American Royal Barbecue contest is the World 
Series of barbecue competitions, entered by 
ardent amateurs from all around the country, 
with team names like Any Pork in a Storm, Bev- 
erly Grillbilllies, Don’t Burn the Beer, Squeal 
of Approval and others unfit for this magazine 
(816-221-8180 or www.americanroyal.com). 
For info: www.visitKC.com/bbq. E 
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La La Homemade Ice Cream & Luncheonette is offering their menu items by way of pick-up and delivery. Photo by Jennifer Lisburg 
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EAT THE MENU BY BRADLEY TRAYNOR 


The good news is, we’re finally approaching ice cream season. The 
bad news is, pandemic. Fortunately, stay-at-home orders and social dis- 
tancing don’t need to keep you from a few scoops of your favorite frozen 
sweet treat this summer. 

La La Homemade Ice Cream & Luncheonette, along Hennepin Av- 
enue in Uptown, Minneapolis, is one of the many local eateries who are 
open for business. But that business is operating differently because of 
COVID-19. 

Owner Jennifer Lisburg has modified her menu somewhat, but is 
serving up her signature scoops again following a brief hiatus. Custom- 
ers can grab a cone or pint in person at a modified, regularly sanitized 
counter setup or place orders online for pickup or delivery. 

Ice cream is one of the few things getting me through these dark 
times, so I considered myself lucky earlier this month when I got the 
chance to snag a few of La La’s pints. At the top of the list is my hands- 
down favorite, Marzipan Chip. Dark chocolate chips dot a delightfully 
light and fragrant almond ice cream. Anything with almond and I’m there. 
There are plenty of classics too, like cocoa chocolate (which instantly 
reminded me of childhood) and fresh strawberry, as well as playful spe- 
cialties like Charlotte’s Web (toasted coconut and semi-sweet chopped 
chocolate in real vanilla ice cream) and Raspberry Honey (honey and 
fresh raspberries swirled through raspberry ice cream). In addition to 
ice cream, look for additional menu items to expand as time goes on. 

I was able to catch up with Jennifer as she was poised to re-open and 
asked her what running an ice cream business in this particularly dif- 
ficult moment is like. 


How has La La adapted in response to COVID-19? 

La La has taken some time to adapt to the current situation. La La is 
no longer a walk-in store, but is now a walk-up service “window” (more 
like a doorway). Guests can also order on the online store for pick-up, and 
we are also connected to two delivery services, UberEats and GrubHub. 


How have your customers responded to these changes? 

La La opened [in early May] for a trial run to see how things ran with 
the restructure in place and the first online orders. The response was 
very supportive. The weather was great and so was business. 


Have there been any pleasant surprises, unforeseen positives 
in this moment? 


Nothing says "summer" like a fresh pint of ice cream, courtesy of La La Homemade 
Ice Cream. Photo by Jennifer Lisburg 


La La Homemade Ice Cream offers all sorts of classic and specialty flavors at its 
Uptown location. Photo by Jennifer Lisburg 


La La usually does a lot of offsite events during the summer sea- 
son both public (farmers markets, Pride, etc,) and private ( weddings, 
graduations, etc.). Almost all of the regular events attended have been 
cancelled. Although this means less revenue overall, it also means less 
cost to the business to support those events (labor, supply, event fees), 
and less overall stress! 


How did you first become passionate about ice cream? 

As a child, I knew the difference between good ice cream and bad 
ice cream, like the novelties from a store that were covered with frost 
or freezer burned. I also was in awe of the Good Humor man. Back then 
(I’m old), he was quite the sight in a clean white uniform with delicious 
fresh ice cream treats, his shiny silver change dispenser on his belt, and 
of course, his hat. 


What’s your favorite flavor? 
My favorite year-round La La signature flavor is Raspberry Honey. 
My favorite seasonal flavor is Sweet Basil Vanilla. 


Is there anything else you want people to know about La La? 

La La puts a lot of love in everything made here. I personally make 
90 percent of the products served both sweet and savory (a small food 
menu has been added: sandwiches, soups, salads, flatbreads and will be 
adding picnics for 2-6 people). I take pride in everything made to serve 
our guests. The ice cream flavors range from traditional to inventive, and 
are creamy and flavor forward. The food is simple, clean, and delicious. 
Like the food I would serve you in my home. As a mom and a grand- 
mother and being in food and beverage for 47 years, I have made a lot 
of food for a lot of people. I have had La La for 27 years. I love what I do, 
I love to serve and accommodate people with satisfying goodness, and 
create and give an overall experience with grace and beautiful products. 


While our future remains uncertain and, frankly, ominous, there are 
some things we know for sure. Supporting local businesses like Jenni- 
fer’s, especially in a moment like this, is key to maintaining a vibrant 
community. And also, ice cream is the best dessert. Put those two togeth- 
er and you might just find yourself heading (socially distanced and with 
a mask, of course) to La La Homemade Ice Cream & Luncheonette. | 


La La Homemade Ice Cream 
3146 Hennepin Ave. 

Minneapolis 

612-824-5252 
lalahomemadeicecream.com 
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Discovering The 
Twin Cities In The 
Time Of COVID 


BY KASSIDY TARALA 


DESPITE COVID-19 WREAKING HAVOC ON PUBLIC HEALTH, THE ECONOMY, 
AND MORE, LOCAL CONVENTION AND VISITORS BUREAUS ARE REFUSING TO 
LET LOCAL BUSINESSES GO DOWN WITHOUT A FIGHT. 
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St. Paul has plenty of classic landmarks that will allow for some great summer sightseeing. Photo courtesy of Visit Saint Paul 
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Despite the current public health crisis, there are plenty of parks and trails visitors can safely aplod in St. Paul, stich as Hidden Falls Park. Photo courtesy of 


Visit Saint Paul 


As the coronavirus pandemic continues to upend everything 
in its path, we are hearing about more and more businesses we 
love closing due to the economic impact. As the United States’ 
death toll skyrockets, small businesses are taking a hard hit as we 
enter an economic calamity. Among things that aren’t just deemed 
“nonessential” at this time, but also dangerous, is travel. Which 
means tourism is an industry that is undoubtedly experiencing 
some budget cuts and job losses. 

Around the Twin Cities, this means Convention and Visitors 
Bureaus (CVBs) are scrambling to figure out what to do next. 
But there seems to be one commonality across local CVBs: hope. 

Visit Saint Paul is one example of a CVB that has been able to 
make the pivot during this tumultuous time. 

“Whether it is creating new assets like the Saint Paul from 
Home microsite, assisting stakeholders, or providing complimen- 
tary meals to first responders and health care workers, we are as 
passionate as ever. We know recovery will start with the help of 
tourism—both economically and in terms of morale,” says Terry 
Mattson, president and CEO of Visit Saint Paul and the Saint Paul 
RiverCentre. 

Mattson says that COVID-19 has certainly forced Visit Saint 
Paul to reevaluate and rework some things, but they are constant- 
ly evolving to accommodate the city, its businesses, and visitors. 

“What’s most important rises to the top every day. Budgets 
evolve. Conventions and room blocks are rescheduled. We con- 
tinuously monitor research and revise marketing initiatives. Busi- 
nesses won't recover without us bringing back demand when the 
time is right,” Mattson says. “There are different dates for almost 
every phase of critical decision making. Not knowing exactly 
what's next is the biggest challenge, but we don't stop preparing 
and trying really hard." 

Though social distancing guidelines remain in place, and 
many people are sequestered to their homes, people can still en- 
joy all that St. Paul has to offer by visiting outdoor spaces to go 
walking, hiking, biking, boating, golfing, and more. 

But you can enjoy the city from home, too. Visit Saint Paul is 


| WA FROM HOME 


ONT. MeetMinneapolis 


City by Nature 


Try one of our digital 
Minneapolis-themed 


Listen to some 


Taste the world with 
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Check the weather 
and start pulling out 
your 


or stick to a classic 


f= Work on your bartending 
271 skills by picking up a local 


57 Embrace our local 


* museum tours, concerts, 


improv shows, and more 
Get crafty with local 


art projects 


minneapolis.org/experience-from-home 


Enjoy Minneapolis from the comfort of your own home with the Minneapolis 
From Home Starter Kit. Image courtesy of Meet Minneapolis 

offering a collage of "Google Treks," which takes Google's cam- 
era used in street-view to areas not accessible by road, available 
on its Saint Paul from Home microsite. The site also has an activ- 
ity pack, which highlights activities from partners as well as origi- 
nal coloring pages, puzzles, and a Taste of Saint Paul cookbook, 
which is a collection of recipes from local chefs and restaurants 
that is continually added to. 

St. Paul's twin, Minneapolis, is also staying hopeful and tak- 
ing advantage of its virtual platform at this time. Before the initial 
stay-at-home order, Meet Minneapolis conducted a test run of 
working from home to ensure all employees had a level of com- 
fort should they need to move to a virtual environment. 


Continued on page 24 
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Visitors using social distancing can still enjoy many of Minneapolis' outdoor 
artistic delights, such as the legendary Spoon and Cherry sculpture at the 
Minneapolis Sculpture Garden. Photo by Krivit Photography, courtesy of Meet 
Minneapolis 


“The test went well and was extended for the week. Just after 
that, Gov. Tim Walz issued the stay-at-home order, and we have 
continued working virtually,” says Director of Public Relations 
and Communications Kathy McCarthy. “Like many other orga- 
nizations, we’ve conducted countless video conference meetings, 
making sure we are staying in close contact with one another and 
our clients.” 

Since travel around the world is at a near standstill, McCar- 
thy says the tourism and hospitality industry has been hit hard 
by COVID-19. Large meetings and conventions can’t take place 
based on stay-at-home orders and guidelines from the CDC and 
Minnesota Department of Health, and sporting events have been 
halted. “Our bars, restaurants, hotels, museums, and concert ven- 
ues are empty,” she adds. 

“Our sales team is working to find alternative meeting dates 
for clients who had to postpone their conference and conventions. 
It’s like a big jigsaw puzzle, and they are trying to put the pieces 
back together,” McCarthy says. “It’s also a challenge to promote 
travel to Minneapolis when there is a stay-at-home order in place. 
We quickly shifted our marketing focus to supporting local busi- 
nesses, offering additional resources to our partner businesses, 
and created our ‘Experience Minneapolis From Home’ catalog of 
content to keep armchair travelers engaged and Minneapolis top 
of mind.” 

Meet Minneapolis is also encouraging locals to try some of 
their favorite scenic biking routes, best running and hiking trails, 
parks, and public gardens. There is also a list of some of the best 
murals in the city, which can be explored from a safe distance. 
Experience Minneapolis From Home also offers virtual tours, ac- 
tivities, and games; DIY classes, recipes, and crafts; a list of local 
restaurants open for delivery, curbside pickup, or takeout; and 
virtual Minneapolis puzzles and music playlists. 

“Our goal with Experience Minneapolis From Home is to en- 
sure Minneapolis is top-of-mind when people are ready to resume 
travel,” McCarthy says. “Even before that, we want them to think 
about a Minneapolis getaway—whether a day, an overnight, or 
longer—and are working to inspire them to visit Minneapolis and 
all of the great assets our city offers.” 

Slightly outside of Minneapolis proper is Bloomington, known 
for the Mall of America and MSP International Airport. With CO- 
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Hyland Lake Park Reserve in Bloomington is open for hiking, biking, fishing, 
kayaking and more. Photo courtesy of Bloomington CVB 


VID-19 looming, the Bloomington Convention & Visitors Bureau 
has been focusing on communicating with its partner hotels, res- 
taurants, and attractions to assist them with their needs, as well as 
working with clients to postpone and re-book meetings, conven- 
tions, and other events. 

“We’ve had cancellations of group meetings and conventions, 
special events, and youth athletic tournaments," says Blooming- 
ton CVB President and CEO Bonnie Carlson. ^We postponed our 
incredible Diamond Service Awards program, which honors front 
line service personnel in the hotel, restaurant, and retail indus- 
tries. These critical employees are our hospitality heroes." 

'Though Bloomington, like the rest of the world, is mostly shut 
down right now, restaurants still remain open for takeout and de- 
livery, with a full list on Bloomington CVB's website. Additionally, 
the Minnesota Valley National Wildlife Refuge is open for hiking, 
biking, bird-watching, and fishing; and the Hyland Lake Park Re- 
serve is open for hiking, biking, fishing, kayaking, canoeing, and 
boating, though no rental equipment is available for guests at this 
time. 

Bloomington CVB is also offering virtual tours of the Mall of 
America, Minnehaha Falls, Minnesota Valley National Wildlife 
Refuge, Nickelodeon Universe, FlyOver America, and the Min- 
nesota Zoo, so locals and visitors can feel like they're right in the 
middle of all that Bloomington has to offer. 

The CVB is also collecting information on stay-at-home ac- 
tivities from local attractions and organizations. Bloomington's 
resident arts organization, Artistry, is sharing suggestions for 
at-home art experiences; the City of Bloomington’s Parks and 
Recreation Department has created an online Recreation Experi- 
ence Center with resources for recreation at home; the Minne- 
sota Zoo is offering at-home programming with distance learning 
assistance, animal webcams, and more; Bloomington's engineer- 
ing museum, The Works, is offering many free resources and at- 
home engineering activities to help with distance learning; and 
Crayola Experience's Creativity At Home program offers free 
craft downloads, coloring pages, and art projects. 

For more information about these CVBs, visit: 

Visit Saint Paul — www.visitsaintpaul.com 

Meet Minneapolis — www.minneapolis.org 

Bloomington CVB — www.bloomingtonmn.org W 


The Lilac Lovefest is designed to demonstrate the strength of lilac season in Twin Ports, Duluth, and Superior. Photo courtesy of TwinPorts.com 


Flower To 
The People 


LILAC LOVEFEST EMBRACES THE REGION'S COLORFUL 
LILAC SEASON — THE LONGEST ONE IN THE WORLD. 


After months of being holed up in quarantine and social distanc- 
ing, we can only hope for a brighter, more colorful future. Which is 
the exact mission of Lilac Lovefest: bringing people together for an 
impressive floral season. 

"The Lilac Lovefest is a series of events taking place in May, 
June, and early July. Our mission is to prove that the Twin Ports, 
Duluth, and Superior have the longest lilac season in the world," 
says Linda Nervick, Lilac Lovefest event organizer. 

The events will take place throughout the Twin Ports, but for 
those who are still practicing social distancing or otherwise unable 
to make it out, there will be virtual events on Lilac Lovefest's web- 
site, so everyone can partake in this first annual lilac lovin' festival. 


Continued on page 26 
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The Twin Ports region is known for its lilac season be- 
cause of its climate, Nervick says. “Lilacs thrive in a cool, 
damp environment. Duluth and the Twin Ports have many 
micro-climates because of Lake Superior,” she says. “The 
weather can be 20 degrees different depending on where 
you are in the Twin Ports. This provides a perfect environ- 
ment for lilacs to bloom in different micro-climates for an 
extended time frame, May through July.” 

If you’re in the area and wondering where you can find 
some of the best lilacs Minnesota has to offer, you can 
check out Lilac Lovefest’s digital blooming map of lilac 
locations in the Twin Ports. This map will be updated as 
lilac tree locations are found, and it will feature photos of 
the actual locations where the lilac tree blooms have been 
found. Also, Nervick notes, there are plans for Lilac Love- 
fest to offer a printed map in the future. 

“Lilac Lovefest will be hosting virtual events and in- 
structional videos as well as outdoor events such as Lilac 
Yoga,” Nervick adds. “There are also three online contests 
in place for 2020. Lilac Lovefest is hosting a photo contest, 
a lilac woodcarving contest, and a kids’ coloring contest. 
These contests are open to everyone, anywhere.” 

Throughout June, the Outdoor Painters of Minnesota 
will be painting the lilacs of the Glensheen Mansion at vari- 
ous times, depending on weather conditions. So for Duluth 
natives and summertime visitors alike, there will always 
be (another) reason to stop by the historic mansion. For 
upcoming paintings, Facebook, Instagram, Pinterest, You- 
Tube, and Twitter will be updated regularly with alerts. 

Perhaps the best part of Lilac Lovefest is its ability to 
get people outdoors—especially during COVID-19 lock 
downs and social distancing. 

“Lilac Lovefest encourages people to get out and enjoy 
the lilacs in their neighborhoods and backyards,” Nervick 
says. “The digital map offers locations to visit in Duluth 
and the Twin Ports, or have some fun and enter a contest, 
check the website for happenings, and participate in yoga 
at home or with us at Enger Tower on May 30, or Park 
Point, South Pier of Aerial Lift Bridge on June 27.” 

While we'd all like to imagine a summer where we can 
finally get out and enjoy the nice weather, the coronavirus 
pandemic is looming, and there is still a lot of uncertainty 
regarding when we will be able to resume our favorite 
summertime activities. But Nervick says they're not let- 
ting COVID-19 get in the way of Lilac Lovefest. 

“Virtual events will take place at various times as the 
COVID-19 stay-at-home orders are being respected," she 
says. "Announcements will be made on the website and so- 
cial media outlets if there are any changes. You can like the 
Lilac Lovefest Facebook page to receive regular updates." 

More information about the various events can be 
found on lilaclovefest.com. And a list of lilac fun facts is 
available at lilaclovefest.com/fun-facts. Like, did you know 
that lilacs come in seven colors? Or that “lilac” comes from 
the Finnish word “lilaq,” which means “flower?” Or that 
some shrubs are more than 100 years old? The list goes on 4 


and on, so you'll want to be sure to study up before indulg- | | | | 
. . Е . The Lilac Lovefest will take place in the Twin Ports area throughout this summer. 
ing in the longest lilac season in the world. E Photo by Danielle Thralow 
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Stillwater, MN 55082 


WE HAVE THE 
LONGEST 
Lilac 
season June 11th х 
in the Lilac cocktail event! Expert Advice 
WORLD Fun-Facts & 
and we are MORE! 
going to 
PROVE IT! Lilac: 
CONTESTS Map of 
Locations 
5 OUTDOOR EVENTS 
—— Photography podre 
Four - Course Wine Dinners NAMESON о 
AME SON SPONSORS 
Each Wednesday our Chefs create a special QAM N Eos USER GCE Eak Lilac Hill 
four-course dinner menu. Each course D Wood (Gres ingen yc nts 
= D О с m H Я 
WE paired with a specially selected glass of | Sharlie’s Pub | Carving Security Jewelers Dovetail Café & 
epo Charlie's Pub y бш йы 
wine for $37.95 per person. 5:00-9:00 РМ. = Par ee кү pa 
Stillwater's Complete Hospitality Experience! FR Minnesota Painting MEDIA 
e Charlie's Restaurant & Irish Pub e Meeting / Banquet Rooms Kids SPONSORS 
e NEW Rooftop Patio: Papa's e Weddings & Receptions Coloring Perfect Duluth Day 
Visit Duluth 
• 61 Guest Rooms (NEW ADDITION) • Elegant & Modern Rooms May | June | early July БЕ 
e Double Whirlpools & Fireplaces e LIVE Irish Music Every F&S |j | ac | ove e P 
e Event Coordinator & Concierge • River Front Balconies И 


Minnesota Assistance Council for Veterans 


M 


Ending Veteran Homelessness in Minnesota 


At the beginning of the COVID-19 outbreak in Minnesota, we had identified 276 
Veterans without a home. Changes to our “new normal” are causing several closures 
and restrictions that are creating additional barriers to these Veterans, their families, 
and hundreds of others who have served. Veterans and their families may be 
struggling to work or gain access to the resources they need. Our Veterans remain 
resilient, yet they and their families often live at the low end of financial security 
and continue to struggle to find or maintain safe housing. 


In this time of uncertainty, MACV expects to see an increase in requests 
for our services. 


You can help! We are asking our supporters to help us build emergency funding 
to provide for services that are not currently covered under grants. Services such as 
i short-term rent and income supports for thosetemporarily laid off due to workplaces 
Visit BigGayNews.comfor your shutting down, or food and grocery delivery for Veterans who are unable to safely use 
weekday news featuring Local, public transit are both examples of ways to support our Veterans-during this time. 
National and International 


GLBT News. 


Please consider serving the Veterans who have served you. Contact us 
today if you need help at 651-370-9764 Or Text «COVIDRELIEFMN" to 44321 


Minnesota Assistance Council for Veterans is a 501 (c)(3) nonprofitorganization that has been 
dedicated to helping Minnesota Veterans since 1990. 


Minnesota Assistance Council for Veterans 


1000 University Ave. St. Paul | www.IVIAC-V.org 
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Art And 
Activism In The 
2020 Census 


BY KASSIDY TARALA 


CREATIVE CITYMAKING, A PARTNERSHIP BETWEEN INTERMEDIA ARTS AND 
THE CITY OF MINNEAPOLIS, FORMS CONNECTIONS BETWEEN LOCAL ARTISTS 
AND CITY PLANNERS TO ADDRESS TRANSPORTATION, LAND USE, ECONOMIC, 

ENVIRONMENTAL, AND SOCIAL ISSUES. 


A city is nothing if not its people. Which is why a fair and 
accurate census is so important. If an area’s demographics are 
measured incorrectly, the effects are most felt by the ones who 
are left out: minorities. According to St. Paul’s Neighborhood 
House, in the 2010 Census, North Minneapolis was under- 
counted by more than 7,000 people, which resulted in a loss 
of two city council members and nearly $200 million in federal 
funding over ten years. 

By undercounting such a significant portion of the popula- 
tion, residents lost political power and representation, as well 
as funding for schools, hospitals, roads, Medicaid, and other 
necessary programs. Areas that are overcounted receive more 
federal funding, while areas that are underfunded—such as 
North Minneapolis in 2010—receive less funding. Because un- 
dercounting typically takes place in minority communities, it 
leads to even greater disparities. 

Creative CityMaking, a project to engage underrepresented 
communities and encourage a more responsive government 
through a partnership between local artists and the City of 
Minneapolis, addresses racial inequities by cultivating mean- 
ingful intersections between City staff and the community. 

Two of the artists involved in Creative CityMaking, Anna 
Meyer and Roxanne Anderson, were selected from a panel to 
work alongside the City’s Neighborhood and Community Rela- 
tions Department on the WeCount Minneapolis Census 2020 
project to ensure a more fair and accurate census than the last 
one in 2010. 

“The census has long been a tool used by the government to 
organize and provide resources to communities, but it has un- 
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dercounted the same communities that are underrepresented 
in decision making,” Meyer and Anderson say. “Taking the lead 
from community, the City has decided to take a different ap- 
proach to the 2020 Census by investing early in undercounted 
communities in partnership with Creative CityMaking, and 
work with community-based artists to ensure everyone feels 
empowered to be part of the census. The City’s interest in col- 
laborating with artists on this project is to ensure the voices 
and experiences of historically undercounted communities are 
reflected in our work to ensure a complete and accurate count.” 

Creative CityMaking creates partnerships with City depart- 
ments that are interested in working with communities that 
have not historically participated in the City’s decision making 
processes. Often, the engagement systems that have tradition- 
ally been used by these departments work for some people and 
not others, and they tend to preference those in the community 
with the resources and time to engage government. 

“Our artists create ways to connect with communities who 
don’t have the time, resources, trust, capacity, or understand- 
ing of why it’s important to get involved in these processes,” 
Meyer and Anderson explain. “Often our artists are translating 
back to communities why it’s important to participate and how 
to participate. They create playful and fun ways to engage in 
very serious issues. We have worked with the Department of 
Regulatory Services on developing engagement strategies for 
housing inspectors to work better with renters. This work led 
to anew renters first policy.” 

Meyer and Anderson say Creative CityMaking has also 
worked with Neighborhood and Community Relations on the 


we coun we coun we coun 


minneapo is minneapolis minneapolis 


we count. 
minneapolis 


we count | 
minneapolis 


Roxanne Anderson and Anna Meyer are involved with Creative CityMaking, a project to engage underrepresented communities through a partnership between 
the city of Minneapolis and local artists. Photo by Ryan Stopera 


Blueprint for Equitable Engagement, a policy document that 
drives the city’s five-year vision for innovative and equitable BESEEN. BEHEARD. BE COUNTED. 
engagement. Additionally, they have worked with the Long 
Range Planning Division on developing new engagement strat- C 

egies outside of the traditional open house model commonly 

used by planners. This work led to the inclusion of artists in the AN 

Minneapolis 2020 comprehensive plan community engagement 
process. 

The two artists got involved with Creative CityMaking sev- 
eral years ago when they learned about the organization’s op- 
portunities to get involved in local art and supporting the com- 
munity. 

“We both agreed that it was important to include artists as 
long as we were honest and clear about the intentions of the 
work, and then we worked out a way for artists who were from 
those communities most impacted by census undercounting to 
get involved,” they say. "That's the way the program functions; 


we involve artists from underserved communities in helping TR ANS PFO P LE 


the City reach out to those communities." 


^We were selected from a pool of artists who applied by a W IL L N EVER 


team of folks from the City and from community partners," 


Meyer and Anderson add. “We have [been] partners of thirteen B F 3 H AS d » 
years personally, and we are partners in business and commu- 

nity work. We live, work, and create on the south side of Min- 
neapolis and beyond.” 


9 
To complete your household S 202 0 Census, and for updates Artwork by Sophie Fesser curated by Creative Citymaking artists Roxanne Anderson and Anna Meyer for 
А А ee А А the WeCount Minneapolis 2020 Census. Creative CityMaking is a program of the Office of the Arts, 
ab out WeCount Minneapolis 2020 я visit wecountminneapolis Я Culture and Other Creative Economy at the City of Minneapolis. Funding is provided by the National 
"e А : Endowment for the Arts and The Kresge Foundation. For more information on WeCount Minneapolis 
org. For opportunities and up-to-date information about Cre- Census 2020 please visit http;/bit.ly//ccmcensus2020 
ative CityMaking, subscribe to their newsletter: public.govde- 


: Creative CityMaking curated art by Sophie Fesser, curated by Roxanne 
livery.com. | Anderson and Anna Meyer 
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OUR AFFAIRS 


SERVE OUR SOCIETY | BY MIKE MARCOTTE 


4 


Due to COVID-19, One Heartland's losses for the current fiscal year come in around $750,000. The nonprofit has closed its office in Minneapolis and has cut three-quarters of its 


staff. Photo courtesy of One Heartland 


ONE HEARTLAND 


A camp serving youth living with or affected by HIV/AIDS has been forced to cancel in 2020. 


It’s one week where kids can truly be them- 
selves, and hundreds of campers look forward 
to it all year. Unfortunately, due to COVID-19, 
the camps for youth living with or affected by 
HIV/AIDS, operated by One Heartland, are 
canceled, leaving the nonprofit facing an un- 
certain future. 

Since 1993, Minneapolis-based One Heart- 
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land has provided camping to young people 
who didn’t have anywhere else to go. One 
Heartland Executive Director, Patrick Kindler, 
describes campers as, “Young people who are 
socially isolated, stigmatized and bullied. We 
provide a program where these young people 
can meet others dealing with similar circum- 
stances where we provide a safe, supportive 


environment where they thrive and feel cel- 
ebrated.” 

One Heartland operates camp in Willow 
River, Minnesota, for youth ages seven to 17 
years old. Before COVID-19 changed society, 
the nonprofit was planning a new session spe- 
cifically for transgender and gender expan- 
sive youth. They were excited for Camp True 


BY MIKE MARCOTTE 


The youth ages 7 to 17 who attend the camps run by 
One Heartland love their experience. “| arrived to a 
wonderful place where smiles and warmth is all you 
see,” one camper tells Lavender. Photo courtesy of One 
Heartland 


Colors, a program dedicated to GLBT young 
people. 

One Heartland also has a partner program 
in California that has deep roots in the enter- 
tainment industry, offering youth living with or 
affected by HIV/AIDS the opportunity to un- 
lock their inner Hollywood star. 

According to Kindler, “What makes One 
Heartland’s camps different is how it makes 
our young people feel. Our staff are for the 
most part either former campers or young peo- 
ple who come from the populations we serve.” 

That includes Dallas Turner, originally 
from Milwaukee, Wisconsin. Her journey with 
One Heartland started at age 11, when she first 
attended as a camper. “I arrived to a wonderful 
place where smiles and warmth is all you see,” 
Turner tells Lavender. 

Turner describes that One Heartland camp- 
ers get to participate in a wide variety of skills, 
including gardening, biking, field sports, swim- 
ming, outdoor adventure and more. 

“After all skills, camp gets ready for evening 
program, where camp turns into a magical 
place and all the staff are crazy characters go- 
ing on crazy adventures. And with the help of 
campers, the adventures are always a success,” 
Turner says. 

Turner has since decided to pay it forward, 
and is now on the Camp Heartland staff. “Be- 
coming staff after all the years growing in the 
program was a huge deal to me. I wanted to be 
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Since 1993, Minneapolis-based nonprofit One Heartland has provided camping to young people who didn’t have 
anywhere else to go. COVID-19 forced them to cancel their camps in 2020. Photo courtesy of One Heartland 


a part of the camp’s magic and once I saw be- 
hind the scenes, it’s what made me appreciate 
camp even more. Camp is an amazing experi- 
ence. It’s family, it’s love, and laughter. It’s a 
support system that I will always cherish and 
love.” 


Former camper Shawn Bryde also has a 
love for One Heartland. The Norfolk, Nebraska 
resident attended camp for three years starting 
at age 14, and then became a junior counselor 
when he was 17. 

“I didn't even know the camp existed un- 


Continued on page 34 
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Community Connection brings 
visibility to local GLBT-friendly non- 
profit organizations. To reserve your 
listing in Community Connection, 
call 612-436-4698 or email 


advertising @ lavendermagazine.com. 


ADOPTION & FOSTER CARE 


MN ADOPT 


Finding families and providing information, 


education, and support to Minnesota 


Adoptive, Foster and Kinship communities. 


2446 University Ave. W., Ste. 104 
St. Paul, MN 55114 

(612) 861-7115, (866) 303-6276 
info@mnadopt.org 
www.mnadopt.org 


ANIMAL RESCUE 


Second Chance Animal Rescue 
Dedicated to rescuing, fostering, caring 
for, and adopting out dogs and cats into 
forever homes. 

P.O. Box 10533 

White Bear Lake, MN 55110 

(651) 771-5662 
www.secondchancerescue.org 


BUSINESS ASSOCIATIONS 


Quorum 

Your GLBTA chamber of commerce 
working to invigorate, build & partner 
for a diverse business Community. 
310 E. 38th St., Ste 209 

Minneapolis, MN 55409 

(612) 460-8153 
www.twincitiesquorum.com 


COLLEGES, SCHOOLS, 
UNIVERSITIES 


Metropolitan State University 

The Twin Cities only public, urban 
comprehensive university. Take your next 
step with us! 

700 E. 7th St. 

St. Paul, MN 55106 

(651) 793-1300 

www.metrostate.edu 


EVENT VENUES 


Landmark Center 

A classic venue, with a grand cortile and 
beautiful courtrooms, accommodates 
celebrations of all sizes. 

75 W. Sth St. 

St. Paul, MN 55102 

(651) 292-3228 
www.landmarkcenter.org 


HEALTH & WELLNESS 


Alzheimer's Association 

Providing free care consultations, 
community education programs, a 24/7 
helpline and support groups throughout 
Minnesota. 

7900 W. 78th St., Ste. 100 

Edina, MN 55439 

Helpline 800-272-3900 

alz.org/mnnd 


One Heartland 

Camp True Colors for LGBTQ+ youth and 
Camp Heartland for youth impacted by 
HIV/AIDS. 

2101 Hennepin Ave. S., Suite 200 
Minneapolis, MN 55405 

(612) 824-6464 

www.oneheartland.org 
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COMMUNITY CONNECTION 


The Aliveness Project 

Community Center for individuals living 
with HIV/AIDS — on-site meals, food shelf, 
and supportive services. 

3808 Nicollet Ave. S. 

Minneapolis, MN 55409 

(612) 824-LIFE (5433) 

www.dliveness.org 


JustUs Health 

LGBTQ-friendly counseling and referral: 
HIV prevention and support; public 
education, research and advocacy. 
#HelpHelps 

2577 Territorial Road W. 

Saint Paul, MN 55114 

(800) 243-7321 Minnesota AIDSLine 
(612) 341-2060 General info 

www JustUsHealth.org 


NAMI Minnesota 

(National Alliance on Mental Illness) 
Providing free classes and peer support 
groups for people affected by mental 
illnesses. 

800 Transfer Rd. #31 

St. Paul, MN 55114 

(651) 645-2948 

www.namihelps.org 


Red Door Clinic 

Sexual health care for all people. Get 
confidential tests & treatment in a safe, 
caring setting. 

525 Portland Ave., 4th Floor 
Minneapolis, MN 55415 

(612) 543-5555 
www.reddoorservices.org 


MEDIA & COMMUNICATIONS 


KFAI Radio - 90.3 FM (MPLS) 106.7 
FM (STP) 

Home of “Fresh Fruit”, the longest running 
weekly Queer radio show in the country. 
Listen on air or online. 

Bailey Building - 1808 Riverside Ave. 
Minneapolis, MN 55454 

(612) 341-3144 

www.KFAl.org 


Radio K - Real College Radio 

Radio K (KUOM) is the award-winning 
student-run radio station of the University 
of Minnesota. 

610 Rarig Center 330 21st Ave S. 
Minneapolis, MN 55455 

(612) 625-3500 

www.RadioK.org 


MUSEUM 


Minneapolis Institute of Art 

Enjoy masterpieces from all over the 
world & every period of human history. 
Free admission daily! 

2400 3rd Ave. S. 

Minneapolis, MN 55404 

(612) 870-3000 

www.artsmia.org 


PERFORMING ARTS 


Chanhassen Dinner Theatres 
The nation's largest professional 
dinner theatre and Minnesota's own 
entertainment destination. 

501 W. 78th St. 

Chanhassen, MN 55317 
952.934.1525 
www.ChanhassenDT.com 


Cowles Center for Dance and 
Performing Arts 

The Cowles Center is a catalyst for the 
creation, performance, education, and 
celebration of dance. 

528 Hennepin Ave. 

Minneapolis, MN 
www.thecowlescenter.org 


Hennepin Theatre Trust 
Orpheum, State, Pantages and New 
Century Theatres 

Twin Cities' best live entertainment: 
Broadway shows, music concerts, 
comedy, dance and more! 
Minneapolis, MN 

1-800-982-2787 
www.HennepinTheatreTrust.org 


Lyric Arts Main Street Stage 
Theater with character. Comedies, 
musicals, & dramas in a professional, 
intimate setting where all are welcome. 
420 E. Main St. 

Anoka, MN 55303 

(763) 422-1838 

info@lyricarts.org 

www.lyricarts.org 


Minnesota Opera 
World-class opera draws you into a 
synthesis of beauty: breathtaking music, 


stunning costumes, and extraordinary sets. 


Performances at the Ordway Music 
Theater - 345 Washington St., St. Paul, MN 
55102 

(612) 333-6669 

mnopera.org 


Minnesota Orchestra 

Enriching, inspiring, and serving our 
community as a symphony orchestra 
internationally recognized for artistic 
excellence. 

1111 Nicollet Mall 

Minneapolis, MN 

(612) 371-5656 

(800) 292-4141 
www.minnesotaorchestra.org 


Ordway Center for the Performing 
Arts 

Hosting, presenting, and creating 
performing arts and educational 
programs that enrich diverse audiences. 
345 Washington St. 

St. Paul, MN 

(651) 224-4222 

www.ordway.org 


Twin Cities Gay Men’s Chorus 
An award-winning chorus building 
community through music and offers 
entertainment worth coming out for! 
528 Hennepin Ave., Ste. 307 
Minneapolis, MN 55402 

(612) 339-SONG (7664) 
www.tcgmc.org 


RELIGIOUS & SPIRITUAL 
Central Lutheran Church (ELCA) 
Exploring the promise of God for alll. 
You are welcome. No exceptions. 
333 S. 12th St. 

Minneapolis, MN 55404 

(612) 870-4416 

www.centralmpls.org 


Hennepin Avenue United Methodist 
Church 

Everyone is welcome at Hennepin 
Church! Vibrant Worship. Authentic 
Community. Bold Outreach. 

511 Groveland Ave. 

Minneapolis, MN 

(612) 871-5303 
www.hennepinchurch.org 


Plymouth Congregational Church 
Many Hearts, One Song; Many Hands, 
One Church. Find us on Facebook and 
Twitter. 

1900 Nicollet Ave. 

Minneapolis, MN 55403 

(612) 871-7400 

www.plymouth.org 


St. Mark’s Episcopal Cathedral 
inquiring INSPIRING inclusive. Wherever 
you are on your faith journey, St Mark's 
welcomes you. 

519 Oak Grove St. 

Minneapolis, MN 55403 

(612) 870-7800 

www.ourcathedral.org 


SPORTS & RECREATION 


Stonewall Sports - Minneapolis 
LGBTQ+ community-based sports 
organization with new dodgeball, kickball 
and tennis seasons starting throughout 
the year. Visit our website to subscribe 
and receive season registration updates. 
www.stonewallminneapolis.org 


TRAVEL 


Destination Northeast 

A hyperlocal tool connecting visitors 
to some of the best parts of Northeast 
Minneapolis. 

2329 Central Ave. NE, Minneapolis, MN 
info@destination-ne.us 
www.destination-ne.us 


Discover Stillwater 

Voted best weekend getaway! Visit this 
Historic Rivertown. Shop / Dine / Cruise / 
Art Galleries / Nightlife. 

P.O. Box 2025 

Stillwater, MN 55082 
info@Discoverstillwater.com 

(651) 351-1717 
www.Discoverstillwater.com 


Discover St. Louis Park 

Close to Minneapolis, far from ordinary. 
Exceptional dining, attractions, shopping, 
hotels and event space. 

1660 Hwy 100 S., Suite 501 

St. Louis Park, MN 55416 

(952) 426-4047 
www.DiscoverStLouisPark.com 


Visit Duluth 

Lake Superior. Historic waterfront. Vibrant 
arts & dining. Adventure. Hotels and B&Bs. 
Attractions and events. 

21 W. Superior St., Ste. 100 

Duluth, MN 

(218) 722-4011, (800) 4-DULUTH 
www.visitduluth.com 


VOLUNTEERISM 

Gay 4 Good 

LGBTQ organization making positive 
impact on our greater community. 
Volunteering for social & environmental 
causes. 

(562) 684-8210 

www.gayforgood.org 


YOUTH 

The Bridge For Youth 

Emergency shelter, crisis intervention, 
and other resources for runaway and 
homeless youth. 

1111 W. 22nd St. 

Minneapolis, MN 

(612) 377-8800 
www.bridgeforyouth.org 


THE NETWORK 


HOME SERVICES 


PSYCHOTHERAPY 


| Karen В Palm CPA СЕР 


/ TAX preparation 
FEE ONLY financial planning 
| NO product sales 


612-379-1393 
www.palmkcpa.com 


Family Owned & 
Operated Since 1950 


(HAGENS 2222 
Estimates 7am-5pm • All Insurance Accepted 


Lifetime Repair Warranty 
28th & Lyndale Ave. S, Mpls • 612-872-6671 


WWW.HAGENSAUTOBODY.COM 


GUN SHOPS 


/ "Ammo not included, $10 additional fee 
/ tor magnum calibers 
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HOME SERVICES 


AIR CONDITIONING & HEATING —— HOME COMFORT SYSTEMS 
SINGE Innovation never felt so good." 
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Commercial & Residential 


ODERLIN 


PLUMBING, HEATING & AIR 


Serving the entire Twin Cities Area 
Emergency Service Available 


WWW.SODERLIN.COM 


CA 


EE 


Licensed, Bonded & Insured 
LICENSE #58002PM & 3272MB 


MATT'S TREE SERVICE 


CABLING, PRUNING, & REMOVALS 
LICENSE! 


D AND INSURED 


Residential & Commercial Services 
ISA Certified Arborist on Staff 

Tree Removal * Tree Trimming * Chipping # Stump Grinding 
Storm Damage # Lot Clearing # Hedge & Shrub Pruning 
Emerald Ash Borer, Dutch Elm Disease 
and Oak Wilt protection treatments 
25+ yrs. Experience 

Credit Cards accepted 


Office: 612-706-8210 


Roofs 
Gutters 

| Siding 
1—5 Windows 
612-508-9396 

Send text for fast response 

x ж kK Xx x 

RendaTheRoofer@gmail.com 


Our mission is То... Ве of Service" 
BC#759085 


Minnesota’s Plumbing 
& HVAC Contractors 


DRS Counseling 
Daniel R. Sullivan MA, 
LPC, NCC 


Licensed Professional 
Counselor 


Face to Face and Skype Sessions Available. 


218.944.1599 | myDRScounseling.com 


Individual - Couple - Relationships 
Pre-marital - Polyamorous - Group 
Sex - Intimacy - Kink 


REAL ESTATE 


Ma 0 Welker cum 


emm 
COLDWELL BANKER Live Well... Invest Wisely! 
REALTY 


nwalker@cbburnet.com 


612.827.9537 u 
TheNancyWalkerTeam.com 


Ёл 


612.387.3985 


CurtLarsonPS@gmail.com 
® © CurtLarsonHomes.com 
IRKSHIRE California e CalBRE #01 97431 8 


BE 
HATHAWAY || Properties 
HomeServices 


INSURANCE SPORTS & RECREATION 
бле ч 


davina@davinabaldwin.com 


UAA) 
Davina M. Baldwin 


6262 Boone Ave. N. 
Brooklyn Park, MN 55428 


AUTO | HOME | LIFE | HEALTH | BUSINESS 


PSYCHOTHERAPY 


PSYCHOTHERAPY SERVICES 
for LGBTQI Individuals & Couples 


|. Serving the community 
"7 for over 20 years! 


GOLF COURSE 
9750 COUNTY RD. 24 
WATERTOWN, MN 55388 


BOOK & PAY ONLINE | 


2 


Advertise your business in 


THE NETWORK 
Call 612-436-4698 
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SERVE OUR SOCIETY BY MIKE MARCOTTE 


e ~~ 1 


One Heartland, a camp serving youth living with or affected by HIV/AIDS, is based in Willow River, Minnesota. The 
nonprofit also runs a camp for GLBT youth. Photo courtesy of One Heartland 


til a few hours before I left for Minnesota. I 
had originally planned to go on a mission trip 
with my church that summer. But as I was a 
transgender 14-year-old living in Nebraska, 
my then pastor was uncomfortable with me. 
Days before we were to leave for the trip, he 
told me and my family I wouldn’t be allowed 
to go unless I went by my dead name and she/ 
her pronouns. Luckily though, my parents had 
heard of Camp True Colors and contacted the 
directors. Even though the session had already 
started, they gave me and my family the okay 
and told us they were excited to have me. So 
instead of staying home to be upset at the 
church, my dad and I drove nine hours to the 
camp.” 

That summer, Bryde found friends he 
would stay in touch with for years. “We are still 
very close, despite the distance and the fact 
we only see each other in the summer. A core 
group of us have been talking ever since we 
met as campers.” 

One Heartland plays a vital role in the 
GLBT community. “Pretty much anyone in the 
LGBT+ community can relate to not feeling ac- 
cepted,” Bryde tells Lavender. “Not only does 
One Heartland provide a camp for LGBT+ kids 
who feel this way, but also camps for children 
in housing instability, and children who are af- 
fected by HIV/AIDS. Every child deserves a 
fantastic summer camp experience, and camp 
One Heartland is just the place.” 
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THE FUTURE OF ONE 
HEARTLAND 

COVID-19 forced One Heartland to cancel 
all of its camps for 2020. “So many of our camp- 
ers call One Heartland their ‘home away from 
home.’ Imagine something taking that away 
from you,” Kindler says. 

One Heartland’s losses for the current fis- 
cal year come in around $750,000. Due to the 
coronavirus, they had to cancel two fundrais- 
ing events, and most of their rental groups 
have canceled. They cut three-quarters of their 
staff and reduced expenses everywhere pos- 
sible. “We are working remotely and will be 
closing our office in Minneapolis in order to 
save money,” Kindler says. 

One Heartland is working hard to make 
sure they can return in 2021. The youth who ex- 
perience camp are counting on it. Kindler adds, 
“I can’t even begin to tell you how many times 
caregivers have told us their kids start packing 
their camp luggage months in advance.” 

You can help One Heartland continue their 
mission by making a financial contribution. Do- 
nations of any size are welcome on their website, 
www.oneheartland.org. You can also start a fund- 
raiser for the nonprofit through Facebook. E 


Mike Marcotte, a Lavender contributor, is a non- 
profit events planner. You can read more of Mike's 
work at www.givemethemike.com. If you know of 
a nonprofit Lavender should feature in our Serve 
our Society series, email Mike at mike(dgivemet- 
hemike.com. 
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TAX SERVICES 


Professionals ‚ 


4500 Park Glen Road 
Suite 100 

St. Louis Park, MN 55416 
p 612-822-7177 f 612-822-2163 


RORTax. 
m Ray Mohr 


Income Tax Specialist 
Serving the GLBT Community (and civilized straights) Since 1991 


TRAVEL AGENCIES 


Your warm weather 
destination expert 
Specializing in Cruises 
and the Caribbean 


612-229-6541 


www.ontheleveltravel.com 


LAVENDER LINK 


SIGN UP FOR LAVENDER'S 
WEEKLY NEWSLETTER! 


SIMPLY VISIT THIS LINK 
LAVENDERMAGAZINE.COM/LAVENDERLINK 


ENTER YOUR EMAIL 
ADDRESS ALONG WITH 
YOUR NAME. 


Subscribe 


CONFIRM YOUR SUBSCRIPTION. 
CHECK YOUR EMAIL FOR A 
® CONFIRMATION EMAIL AND LINK. — 


LAVENDER LINK IS A WEEKLY NEWSLETTER 
WITH LINKS TO EXCLUSIVE STORIES ON 
LAVENDERMAGAZINE.COM, CONTESTS, 
LAVENDER EVENTS, AND MUCH MORE! 
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100 Starter Kits 
available. 


Host one of 100 Pride parties that meet the CDC To purchase your starter kit, visit 
and State guidelines. LavenderMagazine.com/prideathome 
* Have a party with just your household. 


• Have you and your friends each host a party 
and view each other's parties on Zoom. 


Jor ae and ЖО LOWRY 
Starter Kits include: g LIQUO RS 


РАР 
. Party decorations 
. Liquor, Beer and Hard Seltzer | 1922 Hennepin Ave. 
e Lots of swag | Minneapolis 


Donations made at each party will support Avenues for Youth, 
and each person donating is entered in a drawing for a 


Purchased starter kits can 
be picked up at 


$500 Target gift card. | EI ENT Party photos will appear in Lavender's 
А /МАХ В W annual Pride in Pictures Issue. 
sponsoredby: ОТТ 7А RESTS ансы 
Right For more information about being 
IE SHERER T Home an event sponsor, email 
И keaderOne SAN tare care A Aes barry@lavendermagazine.com 
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Subaru i is HR -- 50 milih meals to пара 
feed people in need during the COVID-19 crisis: 


“$1 helps provide at least 10 meals secured by Feeding America on behalf of local member food banks. 


Love is now 
bigger than ever. 


The 2020 Subaru Ascent. The biggest Subaru SUV ever with room for up to 8 passengers. 
Choice of second-row captain's chairs or bench seating. Standard EyeSight® Driver Assist 
Technology, and standard Symmetrical All-Wheel Drive + up to 27 mpg. 


Luther, br Sar maa 


7801 LYNDALE AVENUE S. BLOOMINGTON, MN 55420 
www.bloomingtonsubaru.com | 763-392-9959 


